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“Metro Arts” a 6 page 
magazine devoted to city 

art, culture and the life 
style of Palm Beach and 

The Treasure Coast 
of Florida. 

All photography is original 
and editorial copy
is credited where 

appropriate. Covers arts 
include music, wedding, 

architecture & movies.
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SLIDE
A HAT AFFAIR!

INTO
SPRING

You don’t have to be a Brit-
ish royal–to–be like Kate 
Middleton or a pop star like 

Justin Timberlake to enjoy capping 
your outfit with fashion’s latest 
fad—a hat.
 Bay Area snowboarders and 
surfers prefer the knit cap, but city 
dwellers, natty suburbanites and 
fans of TV’s 1960s–era “Mad Men” 
know that the fedora is the go–to 
accessory for men and women this 
fall. Chic caps with feathers of any 
kind that nest just askew of the 
forehead are a close second for lov-
ers of vintage looks, or those who 
simply have the guts (and bobby 
pins) to go for it.
At Paul’s Hatworks (6218 Geary 
Blvd.), where the chapeaus are 
custom-made by hand, hatmaker 
Olivia Griffin says fedoras are the 
No. 1 seller, whether made of straw 
(for $250 to $600) or luxurious 
beaver felt ($650) that lasts for 
decades.
 Somber browns and blacks 
have been popular, but that should 

change, she predicts, with the intro-
duction of pastels –pale pink, powder 
blue, soft yellow — and shades of 
burgundy, cognac and green. 
The company’s clientele includes 
older businessmen who grew up in 
a generation in which wearing hats 
was as necessary as wearing pants, as 
well as younger men who remember 
their fathers wearing hats and even 
younger men in their 20s who are 
looking to the styles of the 1950s and 
‘60s for inspiration, or to the dandy 
movement as a form of originality. 
Block Headwear, carried at Saks 
Fifth Avenue, offers wool and cloth 
fedoras in solids and pinstripes as 
well as newsboy caps in gray plaids, 
for about $50 to $60 each. Designer 
Ciomi McCabe said through a rep-
resentative that Block Headwear is 
created for men of all ages who want 
to “trade out a baseball cap for clas-
sic yet stylish headwear. He is look-
ing back to old–school silhouettes 
like fedoras, newsboys and ivies, with 
a contemporary twist, and has the 
confidence to wear them.”

Story by:
Carolyne Zinko,

Chronicle Staff Writer

Photo by Raquelia of girlfriend Anita, going on cruise.
Hat by Nike.
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